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in first person
Marie-Hélène Antolin
Chief Industrial Corporate Officer

We continuously receive reflections and data through the media regarding the deep and 
continuous changes our world is suffering.

It is obvious that the globalisation process, accompanied by phenomenon as internet and 
the way we manage communications in the 21st century, has dramatically changed the 
world we know. Knowledge and technology flows from one country to another, at a speed 
that we could not have imagine 20 years ago.

But this metamorphosis we are living has only just begun. The current world still leans on the 
West, as we have known for centuries.

This conception focused on the Eurocentral region is based on a historical and cultural ex-
perience that has made us believe that the Western Europe was an example to be followed, 
which implies ignorance or a denial of the reality. 

However, this is changing. In 2050, it is estimated that the world population will rise to 
9,500 million people. Of this amount, only 1,000 million will live in what is now called de-
veloped countries. China will have a population of 1,400 million people and India will reach 
1,800 million inhabitants.

OLD MAP OF THE EUROCENTRAL WORLD

Centre of the world  
Great Britain and the 

Iberian Peninsula
 “Extreme East “  

China, Japan
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POPULATION EVOLUTION 2050
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World population 2050 – 9,500 millions

World population 2008 – 6,700 millions

Developed
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India 1,800 millions

Rest of the world 5,300 millions

China 1,400 millions

Developed countries 1,000 millions

From 1950 to 2050 Europe’s  
share of world population is expected 
to decline from 25% to 8%  

We are going to have to get used to seeing the world in another way. Its centre of gravity 
is already changing. The society we will know in 30 years will be very different from the 
one we know now, in relation to economic, political, social and especially cultural. The 
convergence between the productivity ratios and GDP per capita across different countries 
will become a reality sooner or later.

Grupo Antolin is aware of this. We have always been known for our entrepreneurial spirit 
and our culture oriented towards internationalisation. Asia is our biggest bet of present and 
future and where we have to stress many of the things on the coming years. 

Likewise, we must emphasize and insist further, if possible, to implementing our standards 
in an increasingly multicultural and multinational environment. A clear and solid corporate 
CULTURE it is fundamental, to facilitate the identification of all our employees with Grupo 
Antolin project, as well as promoting sustainable growth.

Grupo Antolin must continue to seek new opportunities with the flexibility and open-mind-
edness necessary to adapt to our new environment and its changes. Only then will remain 
to be a great company, with talented people and a capacity to adapt being its best bet to 
conquer the market. w

“Extreme West”
Great Britain and the Iberian Peninsula

NEW MAP OF THE WORLD
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For a while, the forecast has been that the automotive sector 
will be directed towards conservation and respect for the 
environment. The use of recycled materials and the consumption 
of ‘clean’ energies are two of the commitments in which we have 
to invest without reserve

In Europe, the launch of the Renault Twizy is a pioneering project in the 
use of electric energy as a source of energy for a vehicle, in which develop-
ment Grupo Antolin has participated. As of now, Grupo Antolin-Ara will be 
responsible for manufacturing and providing all the seats for this vehicle to 
Renault Valladolid (Spain), and Grupo Antolin-PGA several components. For 
the manufacturing process, our plants are working on fine tuning the manu-
facturing and, therefore, delivering a product which is simple but robust, 
lightweight but resistant.

Given the innovative character of this new vehicle, which its real acceptance on the 
market is still pending, the forecast of production volumes is, at this point, quite 
conservative. However, these numbers are expected to increase as the users start 
to trust this new technology.

“Grupo Antolin is making a great 

effort by firmly committing to 

the future of a vehicle which 

causes a lower environmental 

impact and preserves the 

limited resources to which  

we have access”

cover story

Marketing Department
Grupo Antolin

Miguel Ángel Alzaga Gil 
Grupo Antolin-Ara

electric
Towards an

future
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The first thing which draws our attention to this peculiar 
quadricycle, halfway between a motorbike and a car, is its 
unique aesthetics. Another surprising aspect is its lack of 
doors, at least on the basic version, although the wind-
screen and roof provide more protection than a motorbike. 
Renault has decided to only offer optional half-doors, which 
are open at the top. They will open vertically, swinging on 
the front hinges, like the wings of a seagull.

There are two motor size versions, 45 and 80 (the acronyms re-
fer to the maximum speed), which weigh the same: 350 kilos 
plus 100 more for the batteries. They share an electric 15 kW 
motor (20 Horsepower) and 6 kWh batteries. Renault publi-
cises autonomy of between 55 and 115 kilometres, depending 
on whether the conditions are more or less favourable, that is, 
between aggressive and ecological driving. Another expense 
to be considered is the battery rental which is not included 
in the basic price; this rental has a monthly cost of €45 ap-
proximately.

Components

The manufacturing and partial assembly of the seats will 
be carried out at one of our plants in Burgos, Grupo Anto-
lin-Ara. The front seat has a metal tubular structure fully 
covered by plastic housings, which are covered with up-

holstery to make the seat more comfortable. The adjust-
ment is limited in so far as height and position of the seat 
back, but it does allow the position to be adjusted more 
or less close to the control panel. In relation to safety, this 
seat is obliged to pass all the associated tests and includes 
a double safety belt.

The back seat is plastic case covered with upholstery, which can 
be turned over and become a luggage compartment or a stool 
for raising children, ensuring its position by using a lock system. 
We also supply bodywork structures (150 pieces per car), front 
and back bumpers and the door semi-modules of the corre-
sponding version through Grupo Antolin-PGA in Vigo (Spain). w

Renault Zoe
This minivan will come to light in 2012 and 
aspires to become one of the top sales EV’s. 
Its interior purpose is to ‘take care of the 
occupant’ thanks to the incorporation of a 
bunch of systems, as essence diffuser, back-
ground music, and climate control (to adjust 
the humidity levels or dangerous fumes 
detrimental to health). 

Grupo Antolin-IGA (France) will manu-
facture this vehicle headliner, while the 
window regulators and the electronics 
will be provided from Grupo Antolin-
Lusitania (Portugal). 

Renault  
Fluence Z.E.
It is an electric version of the Fluence (4 doors 
Megane). It carries an electric propulsion sys-
tem, fed by a battery that only can be charged 
plugging it to the mains supply, technically dif-
ferent from the Opel Ampera or the Chevrolet 
Volt. Those models can also by charged by a 
fuel engine acting as a generator. 

It will be develop at Renault Bursa plant 
(Turkey), in the same assembly line where 
the rest of versions of this model are 
produced. Grupo Antolin will provide 
headliner, pillars, sunvisors and other parts 
from Ototrim (Turkey).

Chevrolet  
Volt (USA)

Opel  
Ampera (Europe)
Chevrolet Volt starts to be commercial-
ized in USA on 2010, while the European 
variant, the Opel Ampera will arrive on 
2012. For both vehicles Grupo Antolin-
Michigan supplies the ‘Underbody 
Shields’, a piece built with composite to 
cover the lower part of the car and improve 
its acoustical performance.

Seat and hood position of the rear seat

Welding tooling for the back front seat, Renault Twizy

Other electric vehicles



interview

News Grupo Antolin
8 · Autumn 2011

Where were you born? In a small town called Iruelos in the province of Salamanca (Spain).

What did you study? Industrial Engineering (speciality in Mechanics) in Strasbourg, 
Postgraduate in Engines-Turbo reactors in Paris, MBA Cedep INSEAD in Fontainebleau.

A lesson you have learnt from the business world The real value of a company it is com-
prised by the sum of the people individual values, in each and every one of their positions.

A piece of advice for young people Work with hope, nothing is impossible if you be-
lieve in what you do.

What you most value in a collaborator I look for creativity, common sense and values, 
with work disposal and simplicity.

Is ‘man good by nature’ (Rousseau) or ‘is man a wolf to man’ (Hobbes)? Neither one 
nor the other. The human being has an enormous potential, generally used in a posi-
tive way, but sometimes it is badly orientated.

A book and a film that you would recommend to your colleagues There are many 
books and films that I would recommend, depending on the circumstances. But if 
I have to, ‘Tuesdays with Morrie’ by the Detroit journalist Mitch Albom, and ‘Life is 
Beautiful’, the magnificent film by Roberto Benigni. Both of these works are a tribute 
to optimism and self-improvement.

Please, a phrase or a quote which reflects your philosophy of life I often tell my chil-
dren that: In life whatever you do, do it well and always be responsible for your acts. 
I could also quote a phrase that I often repeat to myself: Have the courage to change 
what you can change, the serenity to accept what you can’t change and the intelli-
gence to distinguish between both of them.

PersonalTouch

Miguel Ángel Vicente

“No one ever knows 

everything, nor is ever 

sure of everything, and 

in these conditions one 

has to be capable of 

make decisions and adapt 

constantly changes”

Doors Systems 
     BU Chief Officer
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InDepth
Could you describe your career in Grupo Antolin?

After several years at Renault, carrying out several differ-
ent functions (Research, Engineering, Quality, Industrial Pur-
chases) in France, Mexico and Spain, then in early 1992 I 
joined Grupo Antolin (back then, Irausa) to take over the 
new Industrial Operations Management (DOI), comprised 
by the factories, the Purchases, Central Quality and Indus-
trial Management.

In 1995, still heading the DOI, we added the Divisions (per 
product) to the previous responsibilities. In 2001, the Group 
was organised by Territories. At that time I took on Europe 
and South America Operations Management. In 2005, I 
was entrusted for being North America Operations Man-
agement. So I moved to the US with my family.

Finally in mid 2009, I returned to Spain to take charge of the 
recently created Door Systems Business Unit.

Do you feel the structural change oriented to-
wards Business Units has been a positive move?

The auxiliary industry of car manufacturing in general, and our 
business in particular revolves around 3 axes: Product, Client 
and Territory. Every organisation should meet these 3 axes. As 
it is difficult to find a balance, companies tend to favour one 
of them. In our prior “conquering territories” period, with 
our implantations, we implemented territorial organisation, 

because this proved to be the most effective method within 
that context. Subsequently, we have chosen to focus on the 
product, creating BUs by product. This change is reaching its 
objective and we can currently compete at the highest level 
with each of our products. In my opinion, we should now, 
while maintaining the current organisation, reinforce another 
two axes: Client and Territory. 

What are your objectives for the coming years as 
director of the Door Systems BU? What lines do 
you aim to promote?

My objectives cannot be separate or different from the 
general objectives of Grupo Antolin, which can be sum-
marised as: increasing profitability, maximising the com-
pany’s value. My ‘own’ objectives are in relation with the 
Product and its development in Clients and Territories. 
While continuing to innovate, it is obvious that the unit 
must increase its presence in plastics (in clients and terri-
tories) as well as drafting a worldwide strategy for mecha-
nisms (product, associations, clients and territories). We 
are working hard on both lines.

Is there any project you would like to highlight?

One of the most exciting projects is the weight reduction, 
an exciting challenge, in plastic as well as in mechanism. 
Weight reduction is vital for our immediate future; it is 
nourished with leading technology and has the added dif-
ficulty to introduce it to mass production. We are dedicating 
a great deal of effort to this matter and we are obtaining 
promising results. 

Industrial 
Management 

(Paco Cervera), 
responsible for 

the management 
of the factories 

and the industrial 
strategy

Commercial 
Management 

(Miguel 
Ángel Prado), 

responsible for 
the Strategic 

Sales Plan and 
commercial 

matters

Purchasing 
Management 

(Miguel Marcos), 
responsible for 
the purchasing 

strategy and 
the effective 

purchasing of the 
main families of 
products used in 

our BU, and  
in other

Plastic 
Engineering 

Management 
(Ricardo 

Manzanas), and 
another for 

Mechanisms 
(Alberto 

Álvarez), both 
managements 

are responsible 
for the strategy 
regarding their 

products, projects 
and advanced 

engineering

Quality 
Management 
(Javier Pérez), 

responsible 
for promoting 

improved  
Quality within 

the entire BU

We also have the 
active support 
of our Finance 

Controller  
(Carlos García)

Door Systems 
Business Unit 
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How would you describe the door function evo-
lution within the company?

This Function has been present practically since the origin of 
our company. Door panels and mechanisms were produced 
at our plants since the very first years, and then came pil-
lars, consoles... The technological changes have been spec-
tacular: From the “primitive” Tablex panels, wood fibres or 
Wood-Stock, to 2000, when we managed to implement a 
radical change regarding plastic injection-moulding. We are 
now ready to launch new technologies regarding injection-
moulding and new materials.

And about mechanisms we went from the simple manual 
windows to complex modules and now to intelligent sys-
tems. My assessment of this evolution cannot be more posi-
tive, as we are still in the race and we are competing fiercely 
against the best.

A matter that particularly worries you

I suppose I have the same worries as everyone about life or 
the financial crisis.  Regarding our company, my main worry 
is to not lose the spirit that has brought us to here. We 
need to keep growing, to play an even more important role 
within the car manufacturing industry, but without losing 
our essence or our values and by believing in our people, 
who have been the source of our success.

You have lived in the US for several years, which 
are the main differences about working proce-
dure? 

Yes, I spent 4 exciting years in the US. Each place, due to 
its culture, has a particular way of facing problems and its 
own characteristics, which cannot be classified as better or 
worse, just different. In U.S. the top priority is the efficiency. 
People tend to be very straightforward; they work to find 
the best solution, in a practical manner, without wasting 
time on unnecessary conversations. United States is a great 

nation, full of opportunities where I have thoroughly en-
joyed working. The way different situations are faced in that 
country adapts perfectly to my personality.

Your most significant achievement within the 
company?

Having contributed actively and first-handedly, during these 
20 years, to building up this great company which is Grupo 
Antolin as we know it. 

A failure, what did you learn from it? 

My professional life includes many failures. Every order I 
don’t get, every project that doesn’t reach the expecta-
tions, every factory that doesn’t reach the agreed objec-
tives, is a failure which even causes me physical pain. Fail-
ures have taught me to be modest. No one ever knows 

everything, nor is ever sure of everything, and in these 
conditions one has to be capable of make decisions and 
adapt constantly changes.

What are your thoughts on the large number of 
mergers and acquisitions which are currently 
taking place within the car manufacturing indus-
try? In which direction are we heading? 

Acquisitions have a double objective: To achieve global 
market presence for a specific range of products and to 
reach a critical size, below which it would be impossible to 
survive. We are in an increasingly globalize world, domi-
nated by strong companies that will continue absorbing 
the smaller ones. In a near future, I can imagine a world 
with few OEMs and about a hundred of very large Tier 1. 
We are already witnessing the arrival of Asian OEMs and 
large suppliers from emerging countries, which have a 
large amount of available cash and are purchasing West-
ern companies. In the coming years, this will revolutionize 
the current power relations.
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AUTOgraph
Why did you decide to work in the automotive industry? 

As a child I was fascinated by cars. I never doubted that I would work in this world, 
whether it be as a mechanic (my favourite profession when I was a child), as an engineer 
(my real vocation) or as a manager (my role for many years).

Your dream car
An environmentally friendly vehicle which encourages us to travel and to enjoy riding free.

You favourite colour for cars 
Regarding the colour of cars, as in life, I generally prefer discretion. For years I have 
chosen metallic grey. 

An important figure to be highlighted from the automotive industry 
During the time I spent in Michigan, I had the chance to get to know about car industry 
pioneers, in that country; among them I would like to highlight Henry Ford, who was the 
first person to make cars accessible to everyone.

What car-related invention has impressed you the most? 
The internal combustion motor, which despite it being close to the end of its lifespan, is 
the origin of everything. This invention was a true revolution which allowed for the creation 
of the car.

What would you have liked to invent? 
Something which has not yet been invented: a safety system capable of dissipating kinetic 
energy from a vehicle before crashing, thus, reducing the impact to a minimum. (And please, 
nobody say this is impossible or that it contradicts the principles of physics... That is today, 
but what about tomorrow?)

Your motto while behind the wheel... 
Driving is a pleasure.

What was your first car? 
A forth or fifth hand SEAT 124, which loyally  
accompanied me during my student years and left me  
stranded while returning from my graduation.

What will we be driving in 20 years time? 
There won’t be great changes or flying cars. If we look back at the cars from the 1990s, 
they aren’t that different from current ones. In 20 years time, we will probably be 
driving cars which are much more environmentally friendly and safer. Aesthetically, they 
will continue advancing towards purer lines, and they will provide intelligent solutions to 
contribute towards driving.

IT gadgets will be omnipresent. Cars will continue to be a private and personal space, so 
interiors will be ‘friendlier’, cosy and will provide the user a wide range of customisation 
options.
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Intellectual 
property 

surrounds us
protagonists

When referring to Intellectual Property (IP) we tend to think of 
something important and of value, especially for those companies 
and research centres whose main activity is based on Innovation. 
However, very few people have a clear idea of what IP consists of 
or why it is so important

José María Gil – Patents Department 
Grupo Antolin
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In a general aspect, IP covers, among oth-
ers, author’s rights, patents, trade marks or 
designs. We are referring to a set of tools 
for protecting human creativity as well as 
different ways for them to be identified 
and differentiated.  

These tools have been defined and regulated by national 
laws and international treaties and, therefore, are linked to 
a series of rights, which force us to respect certain rules. Ad-
ditional, due to their special relationship with a company’s 
activity, they can represent a significant economic value, 
even becoming an important part of a company’s assets 
(using the large pharmaceutical companies as an example).

However, IP tends to go unnoticed. It often seems like some-
thing faraway and exclusive for specialists, however, we are 
surrounded by it and it is ever more present - often in a non-
evident manner - in most of the products and services we use 
on a daily basis.

Likewise, among many of the day-to-day activities carried 
out within Grupo Antolin, the presence of IP can have a 
direct effect on the success of an activity, a project or even 
on the entire company. Whenever we deal with our clients, 
suppliers, technological collaborators, or when we inno-
vate, develop our products or when we communicate with 
our surrounding, we must take into account the rules of the 
game which IP imposes on all of us.

The knowledge on how IP can affect us in our day-to-day 
work and a few basic notions to enable us to communicate 
with specialists, are essential elements and, therefore, our 
allies in order to be managed in a better adapted manner.

Likewise, knowledge on the patents registered by our cli-
ents, our suppliers or competitors, and those which directly 
affect our products or the technologies used in manufactur-
ing processes, provide us with very useful information and 
they can sometimes become vital in order for our business 
to be successful. Due to this, efficient management of IP 
is much more than just requesting a few patents, it covers 
many other aspects. It is just as important to pay attention 
to what we do, as it is to what we are not doing.

This is also a team effort, much more than a simple patents’ 
department, which requires a significant use of resources 
and energy, and in which all management departments 
within the company must be involved, at all levels and start-
ing off from the Board of Directors itself. The dedication 
and efforts of the patent technicians or of the lawyers with-
in the legal department would be of little use if they don’t 
have the support and commitment of the rest.

Collaboration and coordination are essential in order to 
move safely within the world of IP, managing to stay clear 
of the risks for our activity which are generated by overlook-
ing any IP aspects.

In spite of all this, IP is not a magical solution for everything, 
even though we tend to believe it is, especially when we 
come across any problems. Preparing an efficient portfolio 
is often a delicate, long and sometimes tedious task, which 
requires specialised resources, which are limited and costly. 

It would be just as harmful to live without IP as it is to be-
come obsessed with it, turning to it all the time, for exam-
ple thinking that ‘the more patents the better’ (resulting in 
a false sensation of protection), without previously raising 
questions such as: Which is the best way to handle each 
situation? Or, when is the best time?

Patents, even though they are costly and complex, can 
prove to be very powerful if used properly. However, in 
practice, it is not often when all the necessary conditions 
come together to achieve a ‘strong’ patent. 

The implementation of an effective strategy to manage IP is 
a long race rather than a sprint, normally a very long race, 
therefore, we can state that ”whatever we do well today 
may save us tomorrow, and whatever we don’t do to-
day, may be insurmountable tomorrow”. w

”
“Intellectual Property comprises all the rights 

associated to human creations as well as 

the ways in which they can be represented. 

When these rights are also linked to the 

activity of a business or an industry, we are 

then referring to Industrial Property
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report

Corporate Industrial Division 
Grupo Antolin

Grupo Antolin 
  is committed to 

saving energy
In the last few years we have noticed significant increases in energy 
consumption, brought on by a continuous growth and increase in the 
quality of life of our citizens

Energy is a factor for the company’s growth and com-
petitiveness. Thus, at Grupo Antolin we are working 
on an energy policy which will allow us to face the 
forecast increases in energy demand and consolidate 
our own energy model, which will be more competi-
tive, with higher quality and committed to sustainable 
development. Most of our plants, as others in this sec-
tor, have already implemented adjustments to reduce 
and optimise consumption ”

“By means of the Idea 

and Delta tools, Grupo 

Antolin gathers any 

improvement proposals
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It is easy to perceive that something is being wasted when we 
see a tap leaking water, fuel, petrol, etc., but it is harder to per-
ceive what is happening when we leave a lamp, press, computer 
or water heater on during the weekend or while on a break.

To this purpose, the Industrial Corporate Management (DCI) has 
drawn up an Energy Savings and Efficiency Plan. This Plan is 
a pioneering initiative which will allow us to reduce our energy 
intensity year on year, promoting and driving an energy saving 
culture in all the spheres of our activity.

In this sense, the DCI has promoted the creation of work groups 
in different areas within Grupo Antolin. These groups will work 
towards embarking on a series of actions to deter the increase 
of the physical index of energy consumption, identifying and 
exploiting all of the efficiency reserves in: 

Our Corporate Purchasing Department is studying dif-
ferent possibilities for negotiation. Since 2008, the energy 
for our plants in Spain has been negotiated in a centralised 
manner.

A group of Maintenance and/or Engineering Managers of 
the companies in Burgos, which represent the different 
technologies of which our productive network is comprised, 
is currently analysing the consumptions, compiling success-
fully implemented improvements and carrying our bench-
marking with a view to mainstream conclusions. This main 
streaming will reach each plant thanks to the Improvement 
Managers and will focus on the team’s knowledge core.

The work group formed by the Process and of our Busi-
ness Units also works towards identifying and favouring the 
most efficient technologies. To do so, analyses are carried 
out of the different market solutions which can be applied 
to our means, as well as of the process definition, taking 
into account energetic considerations. All of this is done 
without forgetting energetic diversification and the use of 
renewable energies.

Therefore, this is an ambitious Plan, as well as a realistic 
and strategic one. The Plan includes a series of measures 
for the different productive sectors (injection, assembly, JIT, 
roofs...), which will work on the optimal use of energetic 
resources. In the 2011-2015 period, this optimal use will 
entail a saving on primary energy, which will represent an 
economic saving.

This Plan will also contribute towards increased environ-
mental protection and meeting the objectives set in the 
Kyoto commitment, as the actions forecast in the Energy 
Saving Plan will allow to reduce CO2 emissions per unit of 
energy consumed.

Thus, the Energy Savings and Efficiency Plan is an essential 
tool in order to achieve a favourable evolution of the en-
ergy intensity ratios within our company and this evolution, 
within a context of economic growth, will allow for im-
proved positioning of Grupo Antolin in the socio-economic 
environment of the automotive sector.

If we are capable of doing more with the same, we will be 
headed in the right direction. w

GRUPO ANTOLIN: PERCENTAGE OF ENERGY 
CONSUMPTION BY ACTIVITY

Price/ Negotiations

Door trims 41%

Headliners 39%

Technical commercial offices 0,003%

Sunvisors 2%

JIT 8%

Seats 7%

Mechanisms 3%

Technology

Consumes

Plants design
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Corporate colours

THE BLUE

The visual component of a successful company is essential in order 
to create its image, establishing a clear and differentiated positioning. 
The logo is the first impression which the clients receive, thus, it must 
be appropriate for the business it identifies, it must fit in with the 
public and be completely different from that of competitor companies 

The main element of our visual identity is an “A”, 
which has been graphically modernised representing 
the modernisation of the company itself. But we can’t 
forget the colours, which also play an important role in 
providing the first impression. In the case of Grupo An-
tolin, the colour range which constitutes our image is:

special

Marketing Department 
Grupo Antolin

Pantone 
Blue 072

Pantone 
Process Yellow

Pantone 
Grey 424
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The old company logo, in force until 1998, had different 
tones in its two main colours (blue and yellow), chosen to 
pay tribute to our first clients.

Blue

It has been proven that colours generate and participate in 
people’s state of mind. 

Blue is associated to concepts such as reliability, commit-
ment and justice, transmitting calmness and loyalty. This 
colour also tends to be identified with trust, so it is often 
used by many companies which work in the health or clean-
ing sectors. It is profound and serious, but it can also be 
seen as boring and cold, so it is important to take into ac-
count the wide range of tones within the colour blue. 

A very pale blue can inspire a fresh feeling, maybe even 
cold, while a medium-tone blue is active and agile, provid-
ing a sensation of elegance and freshness. A darker tone 
is profound, passive, serious and responsible, but can also 
provide a sense of a conservative image.

Blue, the”new green”

Many automotive constructors are also creating a ‘Blue At-
titude’, associating this colour with environmental initiatives 
and even more so with vehicles with low emission levels, 
which until now had always been linked to the colour green. 

Mercedes Benz has developed ‘BlueEFFICIENCY’ technolo-
gies in order to reduce consumption and emissions; Hyundai 
calls its hybrid and electric vehicles ‘Blue-Will’ and ‘Blue-On’, 
respectively; and Volkswagen, through BlueMotion, has cre-
ated the ‘Think Blue’ platform, through which the company 
advises its clients on how to drive in an efficient and sustain-
able manner. There is no universal rule to decide which colour 
is correct in so far as corporate communication; in any case, 
it has been proven that blue can transmit the capacity for in-
novation and the character of a company like ours. w

Within the corporate identity 
of many companies throughout 

the entire world, blue is 
probably the most popular 

colour when it comes to 
designing logos, so much so 
that eight out of ten of the 

largest companies included in 
Fortune magazine have used 

this colour in their image

Retro-illuminated logo in 
blue, from a Toyota Prius

Hyundai Blue-Will



We continue 
committed to the Global Compact
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What is the Global Compact?

It is synonym for  
business responsibility

It provides a platform based on  
universal principles aimed at promoting 
innovative initiatives and alliances with 
civil society, government bodies and other 
interested parties. It has been designed to 
stimulate change, promote good corporate 
citizenship, encourage innovative solutions 
and business associations

It is a completely voluntary initiative

It seeks reliability and integrity in the 
contributions and activities carried out  
by the companies

corp. responsibility
Responsibility Corporate Area 
Grupo Antolin

The United Nations Global Compact or UNGC, is a worldwide initiative which 
encourages socially responsible policies within businesses, proposed by 
United Nations and aimed towards promoting sustainable development. Its 
objective focuses on obtaining a voluntary commitment from entities with 
regard to social responsibility, through the implementation of Ten Principles 
which are based on four fundamental scopes of action: Human Rights, Labour 
Norms, the Environment and Anti-Corruption

4What is the Global Compact NOT?

It is not a tool for  
performance evaluation

It does not provide a seal of approval,  
neither does it issue any type  

of value judgement

It does not judge or monitor the  
conduct or actions of the companies

It is not a code of conduct

8

8

8

8

4

4

4



Further information: 

www.pactomundial.org

www.unglobalcompact.org

On the SharePoint, Responsibility Corporate Area (Code of ethics)
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Grupo Antolin’s business strategy includes the 

Ten principles of the United Nations Global 

Compact in the areas of human rights, labour, 

the environment and anti-corruption

José Antolin, Grupo Antolin President

Businesses
should…

Principle 1

… support and respect the 
protection of internationally 
proclaimed human rights 

Principle 2 

… make sure that they are 
not complicit in human rights 
abuses    

Principle 3 

… uphold the freedom of 
association and the effective 
recognition of the right to 
collective bargaining

Principle 4 

… should support the 
elimination of all forms of forced 
and compulsory labour

Principle 5 

… the effective abolition of 
child labour

Principle 6 

… the elimination of 
discrimination in respect of 
employment and occupation

Principle 7

… should support a 
precautionary approach to 
environmental challenges

Principle 8

… undertake initiatives to 
promote greater environmental 
responsibility

Principle 9

… encourage the development 
and diffusion of environmentally 
friendly technologies

Principle 10 

…work against corruption in 
all its forms, including extortion 
and bribery

“
”

The aim is for the company’s different interest groups (share-
holders, clients, employees, suppliers and society in general) to 
participate in its vision, strategy and values in accordance with 
sustainability measures. All of which guarantees the company’s 
soundness through the commitment with United Nations in 
compliance with the main social and environmental challeng-
es, which are the result of increased globalisation.

As a guarantee of transparency within sustainable manage-
ment, each company must periodically inform its interest 
groups regarding its level of achievement in relation to imple-
menting the Ten Principles in its daily activity, by means of the 
on-line publication of the Communication of Progress Report. 
An annual document which provides evidence of the commit-
ment and the advances made in so far as corporate social re-
sponsibility. The objective is not to comply with 100% of the 
Principles, it focuses on progressing with them. All of the Com-
munication of Progress Reports are available from the United 
Nations Global Compact website and from the Red Española, 
therefore, they are made available to the general public.

Grupo Antolin and Global Compact

Following the recommendation of several of our clients and 
after the express request from PSA Peugeot Citroën, Grupo 
Antolin became the founder member for the Global Com-
pact in Spain on 17 December 2003. From that point on, 
Global Compact was integrated as yet another element to 
help in decision making, as well as in defining our business 
strategy in terms of corporate responsibility. 

Even though the content and the commitments within 
these principles affect the entire company, all of the matters 
related to these initiatives are channelled through the Cor-
porate Social Responsibility department. This department is 
organised directly by the Corporate Human Resource man-
agement, which deals with identifying each of the advances 
made within Grupo Antolin during the period with regard 
to this matter, using a self-assessment system. This way the 
initiative is granted increased credibility thanks to transpar-
ency, participating actively in the activities proposed by the 
Global Compact organisation. w
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Telefónica renews its commitment as a our

Technological Partner 

On 4 July, at the R&D+i Centre in Burgos, our president, José Antolin, 

and the president of Telefónica, César Alierta, signed the renewal of 

an agreement to unify the telecommunications services of the ma-

jority of Grupo Antolin’s centres

the photo
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From left to right: Pedro Ortiz (Director of Telefonica Companies Spain), Luis Abril (General Technical Secretariat for the Telefonica Chairman´s Office), César 
Alierta (President of Telefonica), Pilar Mateo (Director of Telefonica Clients IDST Sector), José Antolin (President of Grupo Antolin),  
Carlos Arozamena (Information Systems Director of Grupo Antolin) and Javier Aguilera (Telefonica Spain Business Development Director).



This agreement, valid during three years, is based on two 
fundamental principles, which are the renewal of the net-
work, for it to be more powerful and competitive, and the 
optimisation of costs with the inclusion of services such as 
VoIP (use of the data network for voice transmissions).

This new agreement guarantees a level of service in ac-
cordance with our business requirements as a multinational 
automotive company, at national and international scope, 
aside from providing support to our Integration Systems 
Strategic Plan.
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Grupo Antolin will have 
the most powerful and 

competitive network, 
increasing the Band 

Width and including new 
services such as VoIP

César Alierta and José Antolin have committed to being side by side throughout the Grupo’s internationalisation process.



Different designs for  
pneumatics air valve caps 
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designing the future Industrial Design Department 
Grupo Antolin-Ingenieria

What do the Fiat 500, the MINI or the 
Citroën DS3 all have in common?

Vehicle 
customisation

They are all chic and fashionable premium utility vehicles

Their design, both inside and out, has been cared for 
in detail. The client also has several options for custo-
misation and configuration. This type of customisation 
has a vast emotional component, thanks to which, the 
client feels he is exclusive, special, unique and diffe-
rent, given that he owns a vehicle which is nearly one 
of a kind, original, eye-catching and configured to his 
taste. This manages to create a strong emotional bond 
between the vehicle and its owner



Here some examples of the especial version FIAT 500 made for the Chinese market

Joaquín Torres next to his DS3 A-cero
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These different and surprising products are highly desirable. 
The buyer wants to surprise and impress others with his 
new purchase.

This concept requires a design which is focused on the user: 
knowing and studying their expectations, their underly-
ing needs, etc. It must also be focused on innovation: new 
materials, appearances or finishes, which help to create an 
original and attractive image.

The end user is really involved in the process of creating his 
vehicle, as it is he who chooses the combination of finishes 
and the end appearance of the vehicle he is purchasing. 
This is why we must aim to avoid the customisation from 
distorting the brand image, taking into account beforehand 
that the range of possibilities and their combination should 
be coherent with the philosophy and the spirit of the brand.

This customisation strategy is being taken on by models in 
higher segments; this is can be easily seen in Citroën’s DS4 
and DS5 models. Most brands are slowly catching on to this 
philosophy.

In short, this concept is strongly established in current so-
ciety and, therefore, in everything which surrounds us: the 
vehicle is just another reflection of this attitude

Notable examples

An interesting example of customisation is the commit-
ment Citroën Spain has made with the architect Joaquín 
Torres. This is a limited series of 50 DS3 units, on which 
the architect will interpret the desires, preferences, style 
and character of each buyer, resulting in a unique and ex-
clusive vehicle.

In the case of MINI, according to the brand itself, it offers 
signs of identity aside from the paint, alloys and equip-
ment. The different designs available allow to decorate 
different parts and details of the vehicle, both inside and 
out: roof, door handles, wing mirror covers, side indica-
tor mouldings and even the cover of the rear-view mirror 
or the air valve caps of the pneumatics. An interesting 
detail which allows for great customisation is the option 
of signing or including a message in the illuminated door 
sill of the door trim.

Fiat presented the Fiat 500 First Edition in Shanghai. This 
model was created exclusively for the Chinese market and 
decorated with original graphics designed by young Chi-
nese designers. The Italian company marketed this limited 
edition, of only 100 units, to commemorate the launch of 
this vehicle in the Asian country. w

DS3 Interior
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in Grupo Antolin-Martorell

occup. health&safety
Carolina Sánchez 

Grupo Antolin-Martorell

Prevention of muscular-
skeletal injuries

Muscular-skeletal injuries are the first cause of occu-
pational accidents and/or professional illnesses within 
our companies, in fact, in 2010 these injuries represent-
ed 44% of the total number of sick days registered. 
Our colleagues in Grupo Antolin-Martorell have ex-
plained the actions they have implemented to prevent 
this type of injury

Muscular-skeletal injuries (injuries in the lumbar, dorsal and cervical areas, as well as 
shoulders and wrists, etc.) are quite common in companies within this sector and, in 
many cases, they are related to bad posture habits and overexertion.

At Grupo Antolin-Martorell we became aware in 2009 of the problem we had, due 
to an increase in the number of occupational accidents due to injuries caused by our 
assembly processes.

Since then, with a view to minimise these injuries, we have implemented the follow-
ing actions:

”
“We expect to optimise the 

ergonomic conditions of our 

productive processes with 

the belief that the good 

health of our employees will 

make our company more 

competitive in future
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Muscular-skeletal disorder 
prevention campaign

This programme, developed in collaboration with our Work-
place Accident-Illnesses Insurance Company (Mutua Univer-
sal), aimed to establish rotations in the door module (DTM) 
assembly lines, in order to reduce overexertion of the differ-
ent muscle groups and, therefore, prevent these injuries.

Thus, after analysing the different jobs posts, a table was 
drawn up with the compatible and non-compatible jobs 
which allowed for an ergonomically correct rotation.

The programme’s implementation concluded in 2010, taking 
advantage of the pauses on the assembly lines to carry out 
the training. Since then, there is full versatility (all employees 
can work at any post on all the assembly lines), which made 
the rotations much easier to implement.

Muscular-skeletal disorder 
prevention campaign 

In March 2011, a campaign was started, also with the col-
laboration of Mutua Universal. The aim of this campaign 
was to prevent the appearance of symptoms related to 
muscular-skeletal injuries by implementing correct work 
guidelines and posture habits.

The campaign was divided into 4 phases, spread over one year:

Phase 1: Scope and Planning

An information meeting was held with the Management 
Team to establish the different phases of the programme. For 
the Campaign to be successful, it was essential for the dif-
ferent departments to be coordinated and for all of them to 
be involved.

After an in-depth analysis of the accidents, we identified the 
door assembly area as the most susceptible to causing ergo-
nomic accidents and we defined this as the object of the cam-
paign. The next step was to inform the Health and Safety rep-
resentatives regarding the campaign and for them to inform 
all the employees, providing them with leaflets, posters, etc.

Phase 2: Design 

On 23 March, the workers filled our questionnaire aiming to 
identify the areas of the body which were most affected by our 
process.

Subsequently, a physiotherapist specialised in ergonomics made 
a table with specific warm-up and stretching exercises divided 
according to the different body areas. To do so, the specialist 
used the results from the questionnaires and an in-depth ergo-
nomic study of the assembly lines carried out by ergonomics 
specialists from the Mutua.

The objective of the warm-up and stretching exercises are: to 
prepare the body for work and to lower the level of tension ac-
cumulated in the muscles, favouring their recovery.

Phase 3: Launch

On 26 April, the physiotherapist from Mutua Universal 
came to our facilities to present the exercises which had to 
be done. He spent two hours explaining the exercises and 
the reason why they should be done.

The following day, with help from our leaders, we started to 
do the exercises. At first we felt strange doing these exer-
cises. However, as time goes by, we feel more at ease doing 
them, as we are aware of the benefits we reap from doing 
them ever day.

Phase 4: Closure and Assessment

At the end of the year, we will carry out an assessment of 
the results by analysing the evolution of the number of ac-
cidents and the employees’ feedback. For the time being 
and at the close of this article, we have seen a significant 
reduction in new cases of muscular-skeletal accidents.

By developing these programmes, we expect to optimise 
the ergonomic conditions of our productive processes with 
the belief that the good health of our employees will make 
our company more competitive in future. w
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news in brief
in brief

New Memorandum Of 
Understanding (MOU) “three-ways 
relationship” in China
On 22 June, a MOU (agreement proto-
col) took place between Grupo Anto-
lin, the Japanese supplier Inoac Group 
and Chinese company NBHX, to form 
a Joint Venture in the North of China.

This alliance will be the only business 
platform for all three parties in the ter-
ritory. This JV may bring a great syner-

gy regarding more efficient investment 
and the consolidation of commercial 
resources in the North of China. 

We continue with our important ex-
pansion in China (where the Grupo has 
already 10 centers), one of the com-
pany’s trump cards in its commitment 
to constant and sustainable growth. w

Left to right: Miwa San (INOAC Group Vice-Chairman), Ernesto Antolin (Grupo Antolin Vice-Chairman) and Zhou Xiaofeng (NBHX Chairman).

UK, USA and 
Korea: our 
ghaphene is 
travelling

GRAnPH Nanotech has been, dur-
ing June and August, in the most 
prestigious technological exhibi-
tions of the nanotechnology sec-
tor, where the presentation of our 
unique graphene has been a great 
success.

NanoMaterials 2011

London, UK (8 and 9 June)

NSTI Nanotech 2011

Boston, USA (from 13 to 16 June)

Nano Korea 2011

Seoul, South Korea (from 24 to 26 
August)

In the above photo: César Me-
rino (GA-Ingenieria), Helena Varela 
(University of Alicante) and Young-
ju Kim (GA-Korea) w



News Grupo Antolin
Autum 2011 · 27

 

José Antolin’s 
Birthday 
The 20th of June to celebrate our presi-
dent, José Antolin’s 75th birthday, a small 
surprise party was held at Burgos Head-
quarters on behalf of all Grupo Antolin 
employees, in which we transmitted our 
best wishes for such a special date and a 
video was projected commemorating his 
work as head of this company.

The president thanked to employees and 
family members for taking part in this 
emotional surprise. w

Meeting held with 
the new general 
manager of VW 
Navarra
In Burgos, the 17th of June, we met with 
the new general manager of VW Nava-
rra (Landaben), Patrick Danau, replacing 
Emilio Sáenz, who leaves and moves to 
VW Argentina.

Patrick Danau, along with several 
other managers of VW Landaben 
(Pamplona), were welcomed by our 
vice president, Ernesto Antolin. During 
their visit to the Headquarters and the 
plants, GA-Eurotrim and GA-Aragusa, 

they were shown the Grupo Antolin 
Improvement Systems at a corporate 
level (TQM, SP, 6 Sigma and Delta), as 
well as their implementation in plant 
(TQM and SP).

Marie-Hélène Antolin, Chief Industrial 
Corporate Officer, and José Luis Díaz, 
Corporate Improvement manager, were 

responsible for carrying out the presen-
tations at headquarters, while Fernan-
do Rey, Corporate Innovation director, 
showed them the R&D+i centre.

The managers of GA-Eurotrim and GA-
Aragusa, Luis de Román and Amando 
Delgado, lead the visits at their respec-
tive plants. w
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Marie-Hélène Antolin welcoming guests and giving a presentation of our company

Kevin Zhang, Grupo Antolin (Shanghai 
Office), third from the right, accompanied 
the Chinese delegation locally. In the 
image, during the visit to Zoomlion (the 
largest manufacturer of machinery for 
concrete building in the world). Likewise, the 
Delegation visited the Hunan International 
University, where they donated books to its 
Spanish Language Centre.

A Chinese 
delegation 
visited Grupo 
Antolin R&D+i 
Centre
On 15 June, a delegation from the Chi-
nese city of Changsha (Hunan province) 
came on an institutional visit to Grupo 
Antolin, along with staff from the EIBUR 
Business Circle (business association, 
leader in Training and Consultancy in 
Castille and Leon). At our R&D+i Centre, 
in Burgos, they were shown our three 
main products and their testing meas-
ures. All the members of the delega-
tion were impressed by the facilities and 
technology.

This delegation comprised of about 16 
people between members of the Gov-
ernment for Industrial Area of Devel-
opment of High and New Technology 
of Changsha (Luvalley), as well as rep-
resentatives of companies operating in 
that area. The delegation was lead by 
the maximum representative, the Presi-
dent of Luvalley. With this initiative, they 

aimed to get to know several competent 
sectors in the Castille and Leon Autono-
mous Region, strengthen cooperation 
in the economic and investment scopes 
between the city of Changsha and the 
Autonomous Region and, thus, establish 
strategic relations between both regions, 
under all aspects.

Among the business representatives 
which were present, we highlight: 
Grupo Kinglory, a company dedicated to 
industrial real-estate development and 
trading minerals; Chinese Metallurgy 
Engineering Corp, a company within the 
metallurgic sector and OSAZANT Heavy 
Industries, a company dedicated to 
manufacturing heavy machinery, among 
other interesting companies.

The Chinese city of Changsha, along 
with another two close-by cities, have 
reached spectacular levels of develop-
ment of their automotive sector over 
the past few years, and their great ex-
pectations for this sector will allow for 
them to become the sixth most impor-
tant automotive area in China, over the 
coming years. Currently, the central area 
of China, where the Hunan province is 
located, already houses manufacturers 
such as Geely, PSA, Peugeot, Citroën, 
Honda, Fiat and Nissan. w

Hunan Province 
With a population in excess of 70 mil-
lion people, located in inland China, 
currently represents one of the regions 
with the fastest growing economic 
and urban development in the whole 
of China. The city of Changsha, capital 
of Hunan, has a population of 7 mil-
lion inhabitants and is expected to 
reach 10 million by 2020. It is one of 
the five Chinese cities with highest 
investment potential and is becoming 
the new industrial stronghold, register-
ing a high rate of companies moving 
there from the Chinese coast Over the 
past 6 years, Changsha’s GDP has in-
creased at a rhythm in excess of 15% 
and this growth is forecast to increase 
even more. This entails a great business 
opportunity for Spanish companies.
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The team 
behind PLACE-it 
European Project 
meets in Burgos
The members of the PLACE-it* Euro-
pean Project, which Grupo Antolin is a 
member, held a meeting at Headquar-
ters in Burgos on 16th and 17th of June 
to celebrate their 5th General Assembly. 
PLACE-It is part of the 7th Framework 
Programme for research and develop-
ment of the EU.

International institutions and companies 
such as IMEC (Inter University Centre for 
Microelectronics, Belgium), Holst Centre 
(Independent R&D Centre, Holland), TU 
Berlin (Technical University of Berlin) or 
Philips, collaborate in this project, which 
was created with the objective of devel-
oping a technological platform for flex-
ible and adaptable opto-electronic sys-
tems. These combine electronic and new 
light-emitting sources such as OLED’s in 
flexible, stretchable and/or textile sub-
strates. Two areas of application will be 
benefited from these advances: “health 
and well-being applications for the 
body” such as bandages which can 
monitor kidney functions or apply pho-

to therapy treatments, and “consumer 
goods with freedom of design” such as 
illuminated car mouldings or light emit-
ting curtains.

At Grupo Antolin we are looking for solu-
tions:

· Light-weight, thin and adaptable, to 
allow freedom of design and integra-
tion into mouldings.

· Modular, to combine and adapt to dif-
ferent solutions.

· Compatible with manufacturing pro-
cesses and energetically efficient. w

* PLACE-it: Platform for Large Area Conformable Electronics by InTegration www.place-it-project.eu

On 1998, a group of businessmen and 
vine-growers, all of them linked to Rib-
era del Duero in Burgos, decided to cre-
ate Bodegas Imperiales.

Since its foundation, Bodegas Imperi-
ales has realized a strong bid for qual-
ity, with wines that reflect the charac-
teristic ground and its native variety.

During 2011, our wines have been 
awarded many times. w

Abadía San Quirce  
Finca Helena 2006

Gold Medal in World Wines Selection 
(Canada)

Gold Medal in World Brussels 
Competition

Gold Medal in Wines Competition 
in China (Beijing)

Abadía San Quirce  
Crianza 2007 

Gold Medal in World Wines Selection 
(Canada) 

Gold Medal in Wines Competition  
in China (Beijing)

Abadía San Quirce  
wines, awarded  
in Canada, Brussels  
and Beijing 



News Grupo Antolin
30 · Autumn 2011

Students 
of the High 
Specialisation 
Master in 
Plastics and 
Rubber visit us 
One more year, to conclude the 
academic year, the students of the 
“High Specialisation Master in Plas-
tics and Rubber” from the Institute 
of Polymer Science of Technol-
ogy of Madrid, visited the facilities 
of one of our injection-moulding 
plants, Grupo Antolin-Aragusa, as 
well as our R&D+i centre in Burgos.

Through this visit, the 2nd of June, 
they discovered how the process of 
manufacturing plastic pieces works 
at Grupo Antolin-Aragusa plant, 
as well as all other prior activities 
(innovation, design, development, 
validation...) in our Headquarters.

Accompanied by two of their pro-
fessors (Fernando Catalina and 
Teresa Corrales), the students had 
the chance to get to know the or-
ganisation inside of a multinational 
company. From here they want to 
thank our colleagues for conduct-
ing the guided tour and for their 
excellent explanations. w

Adam Smith Financial Award
On 16th of June, Grupo Antolin was awarded, in London by the ‘Treasury Today’ pub-
lication, with the prestigious ‘Adam Smith Award for Best Practice and Innovation 
2011’, in the category of Working Capital Management and Financial Supply Chain. 
The award was given thanks to signing the syndicated factoring line in December 
2010, an operation which has been considered to be a novelty within the financial 
scope. This award received more than 235 nominees in 14 different categories.

In representation of the company, the award was collected by Cristina Blanco, the 
responsible for Financial Planning within Grupo Antolin (second from the left). w

G. Antolin-Illinois 
awarded by 
Chrysler
At the recent Chrysler Supplier Awards 
Ceremony, GA-Illinois was recognized 
for having had Outstanding Quality 
Performance for the C-Segment DTM 
in both 2010 and 1st Qtr 2011.  

GA-Illinois was one of 144 suppli-
ers recognized for this achievement 
which make up a mere 6% of the total 
Chrysler supply base. This recognition 
is exceptional and shows GA-Illinois‘s 
dedication to providing our customer 
with a quality product and our organi-
zations commitment to Chrysler as a 
valued customer.

Russ Goemaere (NAFTA Sales Director) 
and Nicole Thomas (KAM-Chrysler) at-
tended the event which was held on 
Tuesday, June 28th at the Fox Theatre in 
Detroit, Michigan, USA. They collected 
the Achievement Certificate on behalf 
of GA-Illinois.

The C-Segment Team should be com-
mended for all their efforts. The team 
members include individuals from both 
at GA-Illinois and GA-North America 
as it takes an entire team to bring our 
products to the customer. w
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Automotive Technicians 
Society Awards 
On 13th May, the Automotive Technicians Society (STA), awar-
ded us with a special mention during the 8th Edition of the In-
ternational Motor Show Awards to the best technological in-
novations within the Automotive sector for the ‘Light weight 
high added value window regulator solutions in Magnesium’.

The event was held at the International Motor Show of Bar-
celona, conducted by Vicenç Aguilera, president of the Con-
sorci del Circuit de Catalunya, and Joan Llorens, president of 
the STA Foundation.

We want to highlight that this innovation came thanks to 
the work carried out for the window regulators of the Re-
nault Wind, a project managed by Charo Lázaro Covaleda 
(GA-Ingenieria). Therefore, the congratulations for having 
obtained this award is for the entire team involved in this 
programme: development and innovation engineers, me-
chanisms project managers and their staff, engineering and 

manufacturing within the GA-Magnesio and GA-Dapsa 
plants, quality, validation... 

Congratulations to all of them! w

From Left to right: David Gómez, Fernando Revilla (Development and 
Innovation engineers Magnesium Window Regulators) and Luis Zapatero 

(Window Regulator Product Development engineer - Renault Wind)

GRAnPH continues growing
Agreement is signed between Grupo Antolin and the University of Alicante

Grupo Antolin, the University of Alicante 
and Alicante Science Park Foundation, rea-
ched an agreement on 8th of June, at our 
Burgos Headquarters, to create a graphene 
and nanotechnology research laboratory, 
the Joint Research GRAnPH-LAB.

The agreement, with an initial dura-

tion of two years, aims to develop the 
project “Research regarding obtaining 
nanoplatelets of graphene oxide from 
carbon nanofibres and their controlled 
purification, reduction and deposition”.

Manuel Palomar, acting chairman of 
the Alicante Science Park Foundation, 

the Vice-President for Institutional Re-
lations of the University of Alicante, 
Aránzazu Calzada, representing the 
UA and José Manuel Temiño, our CEO, 
signed the agreement. The signing was 
attended by Joaquin Marhuenda, Vice 
President for Study Programmes Plan-
ning and Research. w

Joaquín Marhuenda, Manuel Palomar, José Manuel Temiño and Aránzazu Calzada
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CORPORATE 
CHALLENGE: II 
Edition of the 
Inter-company 
Sports Days
Grupo Antolin, within its Health 
and Well-being programme, has 
once again collaborated with  
CORPORATE CHALLENGE which pro-
motes sports competitions among 
companies in Burgos. This edition, 
celebrated on Saturday 18th June, 
was focused on creating awareness 
of the reality of autism, through the 
collaboration of Autismo Burgos.

Several of our employees took it 
upon themselves to participate in 
the name of Grupo in basketball, 
tennis, paddle and go-karting com-
petitions, taking their effort, trust, 
self-improvement desire, dedication, 
performance, cooperation, respect 
and leadership that, on a daily ba-
sis, implement at work to ensure the 
company’s project moves forward.

Everyone enjoyed the sports event 
and some of them even managed 
to become the best in their cat-
egories. w

Grupo Antolin, a 
company with a 
HEART
Under this name, last April, the Head-
quarters staff started the cardiovascular 
risk prevention campaign. The Safety 
and Occupational Health, Corporate 
Social Responsibility and Medical Ser-
vice areas, committed with the health 
of the employees and the impact car-
diovascular illnesses generate on our 
society, took it upon themselves to fill 
with information this campaign that 
will be carrying out in Spain during the 
present year, with a vocation to extend 
it to other countries.

The campaign focuses on two main as-
pects: PREVENT AND PROTECT our em-
ployees from the heart attacks. 

PREVENT

In the first case, we have designed a 
specific programme, with the collabora-
tion of Mutua Universal, that sought to:

· Inform employees of the risk factors 
by using specific posters and 4 in-
formative talks held by doctors spe-
cialised in cardiovascular health.

·  Identify staff with a potential risk by 
using a voluntary test to check each 
person’s vascular risk.

·  Monitor these members of staff from 
the results obtained by the Medical 
Service.

The results obtained at Headquarters 
from a total of 93 assessments car-
ried out on a population with an age 
average of 40 years (63% men and 
37% women, 10% smokers and 61% 
with a cardiovascular illnesses history), 
shows that the average probability of 
any of the workers suffering from this 
type of illness in the next 10 years is 
of 3%.*

PROTECT

To avoid or minimise the after-effects 
in the event of heart attack, the com-
pany has purchased 10 Semi Auto-
matic External Defibrillators (SAED). 
This equipment has been fitted while 
providing First Aid training to staff in 
each plant. 

The campaign’s actions, which have 
been carried out at different compa-
nies during May and June, will continue 
during the fourth quarter of the current 
year. w 

* Calculated on June 2011 (from the equation adapted for the Spanish popu-
lations by using the REGIDOR and SCORE tables)



The city of Silesia Plastic, 
European capital of Culture 
for 2016
The Polish city of Wroclaw, which houses Silesia Plastic, our joint 
venture with Industrias Alegre, will be the European Capital of Cul-
ture for 2016. Wroclaw, located in Lower Silesia in the west of the 
country, is one of the oldest and most beautiful cities in Poland.

The European Capital of Culture is a European Union initiati-
ve conceived to contribute towards bringing different European 
towns closer together. The first city to hold the event was Athens 
in 1985. The list of candidate cities are examined by a group com-
prised of thirteen experts on culture, of which six are named by the 
member state in question and, the remaining seven, by European 
institutions. These experts evaluate the proposals according to cri-
teria which has previously been agreed by the European Parlia-
ment and the EU Council.

The cities must prepare a cultural programme which includes a 
‘significant European dimension’, and must also promote the parti-
cipation of citizens who live in the cities and the surrounding areas, 
but also those who live in other areas. Likewise, the programme 
must have a lasting effect and must also contribute towards the 
city’s long-term cultural and social development. 

Alongside Poland, Spain will also have a European Capital of Cul-
ture in 2016. Of all six Spanish candidates which were presented, 
including Burgos, the city to be chosen was San Sebastian. Con-
gratulations to both cities for this great opportunity! w
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In Vigo, on 14th and 15th of June, the 1st 
Logistics Committee of our company was 
celebrated, supported by Grupo Antolin-
Vigo, the plant that housed the presenta-
tions and where some of the dealt mat-
ters were illustrated.

Attendees could also visit GA-PGA (Spain) 
and GA-Lusitania (Portugal), where they 
had a chance to check out the potential 

of the factories from a technological and 
productive point of view, obtaining ‘in-
situ’ knowledge of the different logistical 
situations of the three plants.

The convention brought together Lo-
gistics managers from the companies 
located within the Iberian Peninsula, An-
tolin-Tanger and GA-Cambrai, as well as 
representatives of the Information Tech-

nology Department. The committee dealt 
with matters we are currently working on: 
EDI transmissions, SAP systems and the 
MRP launch, as well as the detailed ex-
hibition of the overall activity of the Vigo 
plant and particularly its logistics.

The committee was also supported by 
colleagues from the NAFTA territory, who 
showed their latest advances, as well as 
external staff gave presentations in rela-
tion to Self-Assessment MMOG/LE (Re-
nault Trucks and Odette), and Internal 
Logistics (Institute Kaizen). w

Logistics convention at Grupo 
Antolin-Vigo
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IRAMEC certified 
by PSA Peugeot 
Citroën
Our Iramec Brazilian plant has ob-
tained EVALOG* certification from PSA 
Peugeot Citroën. This acknowledge-
ment confirms that Iramec complies 
with the worldwide MMOG standard 
of excellence in logistic processes (pro-
visioning, planning and distribution), 
becoming one of the 10 best PSA cer-
tified suppliers.

The MMOG assessment is comprised 
of 70 questions with a maximum score 

of 280 points. Iramec obtained 230 
points, that is, a final score of 82.14%, 
becoming a benchmark for other sup-
pliers of PSA.

The first PSA project with Iramec 
took place back in 2000, with the 
Peugeot 206. Currently, Iramec pro-
vides the window regulators for the 
Citroën C3 and all the of the Peugeot 
207 bodystyles for PSA in Porto Real 
(Brazil) and Palomar (Argentina) with 
an annual volume of 620,000 mech-
anisms. w

*EVALOG: Logistic assessment tool 
used by PSA Peugeot Citroën

GA-Pune 
celebrates Ram 
Navami with a 
solidary blood 
donation
On the occasion of Ram Navami*, on 
12 April, a Blood Donation Camp was 
conducted at our Ranjangaon Plant, 
Pune. This Blood Donation Camp was 
organised in association with Pimpri 
Serological Institute Blood Bank (Pim-

pri Medical and research foundation 
group). Total 110 employees received a 
trophy and a certificate awarded in the 
name of company due to their contri-
bution to this noble cause, as well as 
the universal colored blood donor card 
and another medical benefits.

Donation of blood is one of the no-
blest deeds known, that is because 
we would like to thank everyone 
who have donated and contributed 
to this humanitarian cause. w

*Rama Navi: a birth celebration of 
Rama, one of the most popular deities 
in Hinduism 

Toyota has 
certified the 
Trimtec quality 
supervisors 

On 20 July, the technicians respon-
sible for quality and the supervi-
sors of the Toyota line within our 
Trimtec plant (Brazil), were as-
sessed and certified by this client. 

The Trimtec team feels very proud 
of this certification, as well as realis-
ing the great responsibility this en-
tails towards the satisfaction of the 
end client, the user of the vehicle.

In representation of Toyota, the 
following people attended the 
event: Haroldo Hayashi, Carlos Al-
exandre Parada and Jair de Souza 
Azevedo. The Grupo’s employees 
to receive the certification were: 
Graciela Galvão, Ana Paula Rosa 
da Silva, Leticia de Almeida, Luiz 
Carlos Pereira, Rubén Barbosa da 
Silva, Gilberto Toseto Filho and 
Odenilson Nogueira da Silva. Like-
wise, Clayton Milan Dias, José 
Pedro dos Santos and Rafael dos 
Santos Pires were confirmed as the 
Toyota supervisors.

Congratulations to everyone! w

From left to right: Rafaela de Lara Spineli Castro (Grupo Antolin South America commercial coordinator), Everton Alves 
Feitosa (Iramec logistics manager), Tarcisio Roberto Telles Filho (Latin America-PSA industrial director), Nilson Almeida 
Dias (Grupo Antolin South America commercial director), Mario Santos (Latin America-PSA suppliers and logistics 
resources manager) and Alan Fuentes (PSA-Mercosur logistics expert)
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30,000 news posts are 
available
Did you know that the Marketing 
department has published nearly 30,000 
news posts since 2000?

The automotive industry scene is changing at a rapid pace 
and each day it is more important to know what is going on 
within our sector. Since its origin, the Marketing department 
aims for all of the Grupo’s employees to be informed daily of 
everything which is published in the media and can affect us 
directly. You just have to check out the news mails we send 
out daily to be up-to-date with what is going on with our 
clients, suppliers and competitors, as well as the latest techno-
logical advances regarding automotive interiors.

There are two ways to access: using the email which is sent on 
a daily basis or by using the Corporate Intranet (home page - 
Marketing section). There is also a file available for checking 
out the news log.

As we would like to cover sources from all the countries in which 
we have presence, from here we want to encourage you to send 
news which is published in your local press and which is relevant 
for the Grupo, as well as suggestions or proposals, to the fo-
llowing address: 
marketing.ga@grupoantolin.com

Thank you all for collaborating with us!

For the first time we are providing a selection of the most 
widely read news posts published between January and June 
2011. They are the first in the ranking of news publications in 
relation to our company!

SELECTION OF THE MOST WIDELY READ NEWS 

· Fire at Grupo Antolin-Eurotrim

· The president of the Castile and Leon Regional 
Government visits Grupo Antolin’s R&D+i centre 

· Japan’s earthquake hits the automotive industry

· Grupo Antolin, sixth in the ranking 

of the 5,000 largest companies in Castile and Leon

· Thirteen ‘supply engineers’ are already being trained  
at seven of Grupo Antolin’s plants

· The Chinese company BHAP buys Inalfa 

· Grupo Antolin, the company which business people  
in Castile and Leon admire the most

· Ranking of the largest suppliers in 2010:  
Grupo Antolin rated 56 (58 in 2009)

· Nissan will market the Twizy, manufactured  
in Valladolid, in Asia and the US markets 

· Nanotechnology, from science-fiction to a profitable business

· Autoliv develops an expandable pillar over the windscreen

· New 3M and Visteon concept car with  
new reinforcement materials

SOME OF OUR SOURCES
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The children of employees from any of the companies in the 
Group, whose age is included in one of these two categories:

CATEGORY A: from 5 to 7 years old. 

CATEGORY B: from 8 to 11 years old

Only original drawings will be accepted (NO COPIES will be 
accepted), the size of the paper used shouldbe DiN-A 4 or 
folio, with Christmas and bear a relationship with the activity 
of the company and / or the automotive industry. 

Each company will contact the participants and supply the 
material needed to do the pictures in their own installations, 
with a small tea party at the end. The work should be hand-
ed in to the company where the participant’s father and / or 
mother is employed on the date set by such company. Only-
one drawing will be accepted in case of both parents work in 
different Grupo Antolin companies. 

The panel will judge the works presented for originality, 
creativity and use of colour. The entries will be selected as 
following:

The prize-giving ceremonywill take place on December 16th in the Auditorium at the Head Office of Grupo Antolin 

Local level  
COMPANY 

The panel of judges from 
each company shall make 
a preselection from all the 
work received, choosing a 
single winning picture for 
each of the two fixed catego-
ries. It becomes necessary to 
argue your choice. All works, 
indicating the winning pictu-
re in each category, should 
be received at the following 
address before Monday 
October 24th 2011:  

Art Competition
GRUPO ANTOLIN 
Dirección de Recursos 
Humanos (Leticia Fernández) 
Carretera Madrid-Irún  
Km 244.8 – 09007 
BURGOS –  ESPAÑA

Regional level  
GEOGRAPHICAL

A winning picture will be 
selected among the winners 
from each company, for 
each category and for each 
of the following regions: 

EUROPE  

NORTH &  
SOUTH AMERiCA 

AFRiCA, ASiA & PACiFiC

Worldwide level  
GRUPO ANTOLIN

Once the winning pictures 
have been selected for each 
region, the panel of judges 
will select a first, second and 
third prize for each category. 

1st A TRIP for the winner 
and two people accom-
panying the child 

2nd A BICYCLE including 
a full kit

3rd A MINI Hi-Fi system  

Consolation  
prize A watch 
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For me, this has been like a dream: 
winning the prize (my mother said it 
would be very hard), going to Disney-
land Paris and seeing Mickey, Minnie, 
Pluto and Princess Rapunzel...

Mi trip started at Burgos airport, the flight 
didn’t take long and in a very short time 
we were in Paris, where a bus was wait-
ing to take us to the Cheyenne hotel. The 
hotel was very pretty, it resembled an Old 
Western town, with different houses.

We visited both parks, we were overrun 
by new discoveries and sensations, the at-
tractions, the parade, Mickey, Minnie, the 
Disney princesses, Chip and Chop, all the 
characters from the films I had seen were 
there, right next to me. It was incredible.

My favourite attractions, which I went 
on more than once, were: Buzz Light-
year, Pirates of the Caribbean, Star 
Wars, Phantom Manor, Big Thunder 
Mountain and Autopia. There were 
Disney characters in every corner of the 
Park, they were all very friendly and had 
their photo taken with all the children.

On the last day we visited Walt Dis-
ney Studios and I saw Mickey Mouse’s 
house and the Toy Story area. We en-
joyed a parachute ride, which was one 
of the attractions I most enjoyed. We 
had a great time, I hope to go again 
when my little brother is a bit older.

Many thanks to Grupo Antolin for 
making my dream come true. w

EURO DISNEY 
a dream  
come true
Paula Camarero  
(Grupo Antolin - 
Headquarters)  
2010 Art Competition 
1st prize, A category

Sport Day in 
Grupo Antolin-
Bratislava 
As a result of motivation program, 
management of Grupo Antolin-
Bratislava organized a sport day for 
all employees and their family mem-
bers. This action was realized on 
Sunday 19th of June in a sport facility 
of elementary school located nearby 
Bratislava Castle. 

Organizers of this event prepared, 
for every participator, nice presents 
as caps and air balls with logo of 
Grupo Antolin. It was possible to 
visit interesting sport discipline: soc-
cer, tennis, basketball or archery. The 
best three results in every category 
were awarded with different prizes. 
Winner at first place in every catego-
ry got a winning cup. 

Organizers of this action did not 
forget the smallest participators ei-
ther. They prepared drawing space, 
sandpit with toys and leaping air 
castle for all children. There was also 
a caricature drawer that delighted 
everyone. Confirmation of success 
of this sport day is the amount of 
two hundred people that came at 
the event. w… Nissan is the most popular brand in Mexico with 

a 24 % of the total sales? Yes Mexico, not Japan.

… Nowadays, 70 % of a car is metal, 5 % 
corresponds to liquids, 5 % diverse materials like 
glass and the remaining 20 %, polymers (plastics), 
represent between 150 and 250 Kg?

Did you know that...
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history corner

Gas (1940), Edward Hopper.  
The Museum of Modern Art, New York

Designer Neville Mars has designed a charging station that keeps your car both cool and 
charged. Called the Solar Forest, the panels actually follow the sun throughout the day

Marketing Department 
Grupo Antolin

From PETROL to 
CHARGING STATIONS 
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The first places that sold petrol were 
pharmacies, as a side business. The first 
petrol station was the city pharmacy in 
Wiesloch, Germany, where Bertha Benz 
refilled the tank of the first automobile 
on its maiden trip from Mannheim to 
Pforzheim and back in 1888, after ‘tak-
en’ her husband’s car

The increase in automobile ownership after Henry Ford 
started to sell automobiles that the middle class could af-
ford, resulted in a greater demand for filling stations. And 
obviously, the first purpose built petrol station was con-
structed in St. Louis, Missouri (USA). The oldest petrol sta-
tion in America which has been running continuously since 
1909 is Reighard’s one in Altoona, Pennsylvania. On its first 
day, the Reighard’s station sold 30 gallons* of gasoline at 
27 cents per gallon (1 gallon is about 3.7 liters).

With the time, the petrol stations became a part of our 
landscape, the shapes, colors, and brands claiming from 
the road side. The red gas pumps evocate the ‘American 
dream’, and let us thinking of old movies and classic big 
cars, before we were worried about petrol prices, more ef-
ficient cars or environment. 

Passing the years, stores, restaurants and hotels rose up 
next to them and a new model came. The brands and com-
panies became familiar to us and, there are so many, that 
is impossible to mention all of them… Repsol, PKN Orlen, 
Tesco, Turcas Petrol, Petro, Shell, BP, Petrobras, Afriquia, 
CEPSA,  Jet, DEA, Total, Galp, Gazprom, YPF, Engen, Sin-
opec, Cosmo Oil… and much more that are part of our lives 
(probably today many of us have stopped at one).  

But, what is next?  

Electric charging stations are coming, trying to get their 
own energy, being self sufficient and green, with solar pan-
els and futuristic designs. We are on an uncertain moment, 
we do not know if any of those designs will finally arrive to 
the roads and our cities, but here we show how visionary 
people see them. w

Wiesloch Apoteke,  
in German. Considered the 

first ‘petrol station’ ever

Bertha Benz

Arne Jacobsen (1902-71) built in 1937, closet to Copenhague, a petrol station that should be 
the prototype for Texaco. Its very up-to-date design is amazing

Pininfarina revealed the ‘Antares solar charging tree’ with 10 sq. ft  can 
charge two cars at the same time

Reighard’s is the oldest petrol station and has being running since 1909.  
Now is in Altoona, Pensilvania, USA


