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Disclaimer

This presentation (the Presentation) is confidential and has been produced by
Grupo AntoliArausa, S.A. (Antolin) for information purposes only. The use and
distribution of this information or of any other information provided by or on
behalf of Antolin or its representatives is confidential and its recipients undertake
to respect this confidentiality, restricting its dissemination, copying and
distribution to the scope of their respective organizations. The use, distribution,
sale, modification, revision, publication in any media or completion of derivative
works (where appropriate) of the brands, logos, information or any material or
content in this Presentation is not permitted without the express consent of
Antolin. Antolin has prepared this Presentation with due care and on the basis of
the available information. However, it accepts no liability in relation to the
content or interpretation of the information contained therein: Antolin accepts no
responsibility for the accuracy or completeness of the information included in this
document.

© 2021 GRUPO ANTOLItdusa, S.A.
All rights reserved
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=" Global company with
a strong foundation




At a glance

Consolidated
sales

Millions of euro

3,975

-
| H
Consolidated
EBITDA

Millions of euro

212

With more than

150 plants
n 26 countriesEEa\E gl
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Classified as Public

Innovation
% of sales in 2020

3%

iiiii

Average
age

Workforce

40

More thanl /70

: 2020 Figures— Our Business

Lighting&
Y Overheads Doors HMI

_ Electronic
Cockpits systems

Investment

Tangible and
intangible
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Employees
Number of
people

27,000

1950

Burgos

@ women 37.5%%
Q Men 624]%
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. History

Grupo Antolinis a familyrun
multinational committed to innovation
and quality from the very start.

'pnQa y nQa
. Rubbermetal Grupo Antolin holding
.~ steering ball company. :
- joint. |

Internationalization.:
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First headliner trims.é Strategy focused on the interiér

New ARA factory: first products fér of the automobﬂe.;

interiors. :  Policy of continuous innovation.
Product diversification,  New headquarters focused dn
R&D activities;
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Classified as Public

Continuous growth.

HnnhQa 2012°¢ 2014° 2018 2020°

Evolution from simpleé
components to modular:
products.

CML First Newé Launch of the
acquisition. issuance i  Sustainability new:

of bonds. :  Master Plan. Electronic
z : Systems BU.

2013 2015 2017 2019 2021

The Antolin Generational§ Vision anéi New Strategié: Intelligent
family becomes: change. : Values. and Smart Integrated
"t Magna Interiors.: ©  New claime
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- Managementteam

Senior
management

Maria Helena Antolin Jesus Pascual
Chief Executive Officer

Ernesto Antolin
Chairman ViceChair

Corporate functions

Ak
Pablo Ruiz

Corporate Financial Director  Corporate Legal Director Corporat IndustrialDirector

FernandaCardama  Cristina Blanco MiguelAngelPrado

Corporate HR Director
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Juan Carlos GonzalezJavier Villacampa MiguelMaranon
Corporate Business and Corporate Innovation Director Corporate Sales Director

Technology Director
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Regions

(o)

o

PN Sﬁ

Russ Goemaere MiguelMarafién Jorge Juarez
Regional Director NAFTA Regional Director Europe Regional Director Askacific

Business Units

z

,
s

Marta Cuevas

Director of the
Lighting & HMI BU

Jorge Juarez

Director of the
Electronic Systems BU

Pedro Fernando Sanz
Santesteban Director of Cockpits &

Director of the Overheads
& Trunk Trim BU DO

Our current team. A firstrate professional team
with extensive experience in the automobile

Industry.
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- Intelligent. Integrated. Inside.

= A new positioning that, defines our work, our effort and the team we are as aw

InAntolin
The brand is crucial to guidingthe future of the sustainable
mobility, the positioning of Grupo Antolin and our
a transformation process towards a more agile and global
GRUPO company

ANTOLIN A new Claimwhichdefinesour values whichexpressesvhatwe

do, andwhatwe doit for.
= = This representsthe DNA of the brand and summarisesthe

Intelligent. Integrated. Inside. valuesandessencef GrupoAntolin

Intelligent Integrated Inside

The automotive industry is living in a new era marked by sustainablemobility, Creatingntelligentvehicles

digitization,connectivityandtechnologicatlevelopment

. . . . = [N Developingntegratedsolutions
Grupo Antolin is transformingits businesso lead this changefrom the O | Ni@rdor

andconsolidatatselfasa pioneeringand undisputedieaderin the sector 'R _
Providingalentfrom the Inside
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Focus on a sustainable business model

Global supplier of technological
solutions for the interior of the car

Smart Integrator

Creating stakeholder value

Overheads

Doors

Lighting & HMI

Cockpits

Electronic
Systems
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